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Abstract

Brands' collaboration with influencers or influential people can be part of their marketing plan, a
sector that has gained a special place for sales and marketing managers in recent years. Also, with the
growth of social networks, especially Instagram, the customer buying process has changed.
Influencers have achieved an important position in this process and can have a direct impact on a
brand's sales process. The purpose of this study is to test the effect of famous Instagram influencers
(Instafamous) on consumers' evaluation of clothing and fashion brands. This study is positivist in
terms of research philosophy and survey in terms of research strategy. Data were collected using a
standard questionnaire through convenience sampling by conducting an online survey. A total of 610
followers completed and returned the questionnaire in full. Data analysis was performed using
structural equation modeling with partial least squares. The results showed that consumers exposed to
brand posts from Instagram celebrities perceive the source as trustworthy, display a positive attitude
toward the endorsed brand, feel a strong social presence, and feel envy toward the source. Finally,
managerial implications for social media marketing and Instagram influencer-based branding are
presented. From a marketing planning perspective, the findings speak to the power of influencer
marketing as an effective branding strategy. Overall, the results suggest that Insta-famous people have
a significant impact on consumers' purchasing decisions for clothing and fashion brands, and as a
result, have undergone serious changes in their consumption style.
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Extended Abstract

Background and Purpose

Based on their level of influence, these Instagram celebrities are known as Instafamous. The Instafamous
phenomenon has developed specifically on this platform due to its unique characteristics: the ability to engage
socially and present an aesthetic that allows users to create personal narratives and portray identities that appeal
to audiences. Today, using influencers such as Instafamous for branding has become a defining element of social
media marketing campaigns. In the fashion industry, most advertising efforts are conducted on Instagram.
However, there is no scientific research that examines how ordinary people become successful and influential as
brand endorsers. The aim of the present study is to fill this research gap. The key research problem that needs to
be addressed is what explains the prominence of Instagram influencers compared to traditional celebrities. To
answer this question, we conducted an experiment in which we assessed how users responded to posts about a
product by Instafamous influencers. The present study tested the effects of Insta-famous people on social media
marketing outcomes. It examined how audiences perceive the social presence of Insta-famous people and how
this influences their evaluation of clothing and fashion brands (brand trustworthiness and attitude).

Materials and Methods

The statistical population in this study includes users of the influencer's Instagram page used in this study.
These people are those who follow this influencer. In this study, the page used for the virtual influencer is the
personal page of the virtual influencer. Finally, 620 questionnaires were collected online using a convenience
sampling method by publishing the questionnaire link in groups and social networks over a period of 3 months
and were used as the basis for statistical analyses. The questionnaire was designed and provided to the subjects
through the Porsline site. The research questionnaire consists of 30 questions that were designed based on
questionnaires from previous studies and adjusted according to the purpose of the research. All 30 questions
were taken from theoretical literature, in which six questions were related to trustworthiness, six questions were
related to envy, six questions were related to self-contradiction, six questions were related to social presence,
three questions were related to attitude toward the brand, and three questions were related to purchase intention.
To measure the research variables, a 5-point Likert scale (from one to five, respectively: strongly agree, agree,
neutral, disagree, strongly disagree) was used.

Findings

Results show that the effect of trustworthiness, envy, self-contradiction, and social presence of virtual
influencers is effective on consumers' attitude toward the brand. Finally, the effect of attitude toward the brand
on purchase intention was also significant.

Discussion

Regarding the trustworthiness of virtual influencers, it should be said that the results obtained are consistent
with the research background. One of the previous studies examined the effect of interest and trust in the
marketing of influential people on brand image in social networks, and the results showed that people's trust and
interest in influential people on social networks has a positive effect on the brand image of the product. Also, the
degree of influence of virtual influencers was evaluated using social presence on the attitude of consumers who
have been exposed to influencer Instagram ads. Regarding the social presence of virtual influencers, it should be
said that the results obtained are consistent with the research background.
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Conclusion

If consumers feel that celebrities who act as brand ambassadors rarely interact with everyday users, the
personality traits of celebrity accounts on social media will be reduced. One of the main advantages of brands on
social media is that opinion leaders can interact with followers on a regular basis. The more interactive a public
figure is, the more likely they are to generate higher liking and trust. In addition, the impact of virtual influencers
on the attitudes of consumers exposed to influencer Instagram ads was examined using envy. Regarding the envy
of virtual influencers, it should be said that the results obtained are consistent with the research background. In
addition, the impact of virtual influencers on the attitudes of consumers exposed to influencer Instagram ads was
analyzed using self-contradiction.
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